BOATING INTEREST HAS BEEN ON A
GOOD TRAJECTORY
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2022 power boat sales
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MARINE INDUSTRY ECONOMIC INDICATORS

GOOD CAUTION TROUBLE
Interest Rates — ] ]
New Private Housing Starts ) ] ]
Fuel Prices ] ] 1
Fuel Availability ] ] ]
Consumer Sentiment . ] .
Wholesale & Retail Credit Availability ) ] ]
Wages & Employment ] ) O
SUV & Light Truck Series ] . L]
Marine Dealer Inventories ] L ]
Consumer Net Worth/Debt ] ) ]
RV Inventories ] I I
NMMnR Source: NMMA Business Intelligence
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Proposed Seasonal Speed Zones
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E | Current Seasonal Management Areas
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: Cape Cod Bay (Jan 1 — May 15)
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Great South Channel (Apr 1 — Jul 31)
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NEXT GEN SEGMENTS LOOK DIFFERENT

DIVERSITY SHARE OF POPULATION

S . - - -~
Traditional Growth Emerging - ¥ N GenZ
Segment Segment Segment . (25 and under)




34 MM Americans

\ 61.5 MM Americans
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Already aspire to
own a boat
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T POTENTIAL

19 MM Americans

34.3 MM Americans

Total size of prize:

91 MM Americants




CHALLENGE: INCLUSION

BUT SOME OF THIS AUDIENCE DON'T FEEL REPRESENTED
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CHALLENGE: ECONOMIC UNCERTAINTY
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CORE SEGMENTS

Ave Net Worth:

$430K

Average
HH
income

y

Save monthly for

big purchases afford a boat

today:
l

43% 1%

{ Most price sensitive
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Believe they can

GROWTH SEGMENTS

Ave Net Worth:

$720K
HH

Believe they can
Save monthly for afford a boat

big purchases today:

 EMERGING SEGM

Ave Net Worth:

$1.15M
Average
HH
income
Say they can

Save monthly for afford a boat
big purchases today:

Least price sensitive




